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TOTAL U.S. RETAIL VOLUME GROWTH
2024 and 2025 % Change vs. Previous Year
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Source: Circana MULO+ with convenience. Note: Butter includes butter blends,  Ice Cream includes sherbet, Yogurt is dairy yogurt, Creams include half & half, 
regular/light cream & dairy creamers, Cheese excludes imitation/vegan; weight control/protein beverages include both shelf stable and refrigerated
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"Whether you’re a Democrat or Republican, 
whole milk is a great thing,” - President Trump

Whole Milk for Healthy Kids Act of 2025 –
Signed into law on January 14th

• Allows schools to offer whole, reduced-fat, 
low-fat, lactose-free and fat-free milk, 
flavored or unflavored.

• Excludes fluid milk from saturated fat 
compliance calculations for USDA meal 
pattern requirements.  

• The Act does not set or change added-
sugar limits for flavored milk nor include 
implications for yogurts.



Healthy, Hunger-Free Kids Act of 
2010 Signed by President Barack 
Obama on December 13, 2010. 
Became part of Michelle Obamas 
“Let’s Move” initiative

What are Dietary Guidelines for Americans? 
When did they start?
How have they changed? 

https://www.google.com/search?q=Healthy%2C+Hunger-Free+Kids+Act+of+2010&sca_esv=d7358c9ad4b11281&biw=1028&bih=610&ei=Z4iQae-eBPmhqtsPzffuiA4&ved=2ahUKEwiIn4X4mtmSAxVAmmoFHSUmJc0QgK4QegQIARAC&oq=Was+the+Healthy+Hunger+Free+Kids+Act+a+Law&gs_lp=Egxnd3Mtd2l6LXNlcnAiKldhcyB0aGUgSGVhbHRoeSBIdW5nZXIgRnJlZSBLaWRzIEFjdCBhIExhd0jjugNQuA9Y4JsDcA94AZABAJgBfaABnCSqAQQ1Mi40uAEMyAEA-AEBmAI-&sclient=gws-wiz-serp&mstk=AUtExfC3r3bp61VxRRTYCfNAkqPwxZT4MkiNV3ZaNe0W7H8tM5NkCsTZsNRy2qzx7ezTLpt7lQ9OgXoyFIkbjNyr62g9Sw7VPvVFxCdAZwfQUCDOGs8UdqxOqpmyPRoj7zLIbwA&csui=3


Eat Butter. 
Scientists 
labeled fat the 
enemy.                                               
Why they were 
wrong?

Argued, decades of low-fat 
dietary advice, demonizing 
saturated fats in butter, 
meat, and cheese, were 
based on flawed science and 
harmed public health, leading 
to epidemics of obesity and 
heart disease.

Anyone know who this is? 
What was he famous for?



Dairy Farmer Investment in Science & Education in the DGA 
Process

ESTABLISH & ACTIVATE SCIENCE STRATEGY

ACTIVATE THE SCIENCE

2025-2030 DIETARY GUIDELINES FOR AMERICANS KEY DAIRY RESULTS: 

● MAINTAINED DAIRY GROUP

● MAINTAINED 3 RECOMMENDED SERVINGS/DAY

● DAIRY FOODS—MILK, CHEESE AND YOGURT—AT ALL FAT LEVELS 

INCLUDED

Y E A R  1
2 0 2 0

START OF 
CYCLE

Y E A R  5
2 0 2 5

END OF CYCLE

• Scie n tific Co m m itte e s and  Co nfe re nce s
• He a lth  Pro fe ssio na l Pre se n ta tio ns
• Me d ia  O utre ach
• So cia l Me d ia  Ed uca tio n  and  Eng ag e m e nt
• We b ina rs, Eve n ts, Exh ib its

PRESENT EVIDENCE
IN 

PUBLIC PROCESS
• O ra l te st im o ny
• 2 8  Writ te n  Co m m e nts

• Who le  m ilk d a iry, Da iry un iq ue ne ss, Fo o d -b ase d  
d ie ta ry g uid ance , Pro te in  q ua lity

Note: As a checkoff organization, 
National Dairy Council (NDC) 
cannot lobby or advocate for 
policy. NDC can provide science-
backed, information on the role of 
dairy foods in the diet.
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Landmark PURE Study Finds Protective Effects 
of Full-Fat Dairy Foods

• Prospective Urban Rural 
Epidemiology (PURE) cohort

• n = 244,597 from 80 countries
• 6 food groups linked to reduced 

risk of CVD, heart attack, stroke & 
mortality

mainly whole milk dairy



NDC ENGAGEMENT WITH HEALTH AUTHORITIES
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The 2025 DGAs Promote 8 Core Messages:

Eat the Right 
Amount for You

Eat Vegetables & 
Fruit Throughout 

the Day

Prioritize Protein 
Foods at Every 

Meal

Consume Dairy
Incorporate 
Healthy Fats

Focus on Whole 
Grains

1 2 3

Limit Highly 
Processed Foods, 

Added Sugars 
& Refined 

Carbohydrates

Limit Alcoholic 
Beverages

Dairy Included 
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Dairy is Valued Across Lifespan

Infants and 
toddlers: Full-fat yogurt 
and cheese are identified 

as nutrient-dense 
complementary foods.

Children: Full-fat dairy 
supports energy needs 
and brain development.

Adolescents: Dairy 
provides calcium 

and vitamin D 
critical for achieving 

peak bone mass.

Older adults: Dairy helps 
meet higher needs for 

protein, calcium, vitamin D 
and vitamin B12, even as 

calorie needs decline.

The guidance repeatedly reinforces full-fat dairy options in age-specific sections:

Pregnant and lactating 
women: Dairy 

contributes key nutrients 
to support maternal and 

infant health.
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Childhood Health: School Milk Strategy 

Demonstrate the operational, financial, and nutritional feasibility of offering whole and 2% 
milk in school meal programs.

Build a Business Case 

Engage school nutrition thought leaders, processors, and school districts to explore 
opportunities and build support for introducing higher-fat milk options in schools.

Collaborate with Key Stakeholders

Develop accessible educational materials and best practices informed by evolving nutrition 
standards and pilot insights for school nutrition professionals, processors and dairy councils.

Educate & Equip the Field

Monitor federal and state developments to ensure DMI/NDC and industry partners are 
positioned for future market opportunities.

Potential Regulatory Shifts



What’s New 
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Pro ving  Da iry’s Uniq ue ne ss

Milk 
Molecules



Health & Wellness Growth Spaces



DMI has Sized Opportunity Landscapes: 
Identified Trends Growth Spaces for Fluid Milk and Milk-Based Beverages

$350B $100B $240B

Health & 
Wellness Beverages Food Service

Source: DMI 2022 H&W Landscape, Beverage Landscape and Foodservice Landscape 9
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2 0 2 5  Do m e stic Pa rtne rsh ip  Hig h lig hts
Taco Bell Churro Chillers             
Queso Crisp Shell Test

New Partner Outreach

General Mills – National Launch

Domino’s
Stuffed Crust Pizza Launch

5 Cheese Mac & Cheese



Glo b a l b rand s d rive  che e se  use  in  5  ke y m arke ts



U.S. Exports Gaining Market Share From Competitors
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U.S. DAIRY EXPORT COUNCIL 20

Source: NMPF-USDEC, Trade Data Monitor

U.S. Exports Continue Grow Amidst Global Challenges

+16%
Cheese

+133% +8% +42% +4%+2.2%
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Your Dairy Checkoff Newsletter

• 1st and 3rd Wednesdays of 
the month

• Keeps You Up To Date On 
Dairy Promotion, 
Partnerships, Product 
Innovations, Exports and 
Research

• Sign Up For The Your Dairy 
Checkoff Newsletter
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