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U.S. 233 Billion Pound Powerhouse that Continues to Grow
TOTAL1983:120,671 BB Lbs. TOTAL2023: BB 233,891 Lbs.

+113,220 BB Lbs.

@ EXPORTS
Qj’ DOMESTIC

92% H hold 0
96% Households o HOHSCHOIES $1% Blomscholds

buy 38 Lbs.

buy 28 gal./ UM buy3s pints/

buyer

O O D oD O N N
P 2 D P P D D
RN

Source: USDA, NMPF'Dairy demand measured as domestic disappearance and commercial U.S. exports



Nearly all dairy categories are seeing retail volume growth in ‘25

TOTAL U.S. RETAIL VOLUME GROWTH
2024 and 2025 % Change vs. Previous Year
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DMI DAIRY Source: Circana MULO+ with convenience. Note: Butter includes butter blends, Ice Cream includes sherbet, Yogurt is dairy yogurt, Creams include half & half,

MANAGEMENT regular/light cream & dairy creamers, Cheese excludes imitation/vegan; weight control/protein beverages include both shelf stable and refrigerated
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WHOLE MILK
FOR HEALTHY
KIDS ACT

S.B. 1957

Whole Milk for Healthy Kids Act of 2025 —
Signed into law on January 14th

» Allows schools to offer whole, reduced-fat,
low-fat, lactose-free and fat-free milk,
flavored or unflavored.

« Excludes fluid milk from saturated fat
compliance calculations for USDA meal
pattern requirements.

 The Act does not set or change added-
sugar limits for flavored milk nor include
implications for yogurts.

"Whether you’re a Democrat or Republican,
whole milk is a great thing,” - President Trump

NOC
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What are Dietary Guidelines for Americans?

When did they start?
How have they changed?

Healthy, Hunger-Free Kids Act of
2010 Signed by President Barack
Obama on December 13, 2010.
Became part of Michelle Obamas
“Let’s Move” initiative



https://www.google.com/search?q=Healthy%2C+Hunger-Free+Kids+Act+of+2010&sca_esv=d7358c9ad4b11281&biw=1028&bih=610&ei=Z4iQae-eBPmhqtsPzffuiA4&ved=2ahUKEwiIn4X4mtmSAxVAmmoFHSUmJc0QgK4QegQIARAC&oq=Was+the+Healthy+Hunger+Free+Kids+Act+a+Law&gs_lp=Egxnd3Mtd2l6LXNlcnAiKldhcyB0aGUgSGVhbHRoeSBIdW5nZXIgRnJlZSBLaWRzIEFjdCBhIExhd0jjugNQuA9Y4JsDcA94AZABAJgBfaABnCSqAQQ1Mi40uAEMyAEA-AEBmAI-&sclient=gws-wiz-serp&mstk=AUtExfC3r3bp61VxRRTYCfNAkqPwxZT4MkiNV3ZaNe0W7H8tM5NkCsTZsNRy2qzx7ezTLpt7lQ9OgXoyFIkbjNyr62g9Sw7VPvVFxCdAZwfQUCDOGs8UdqxOqpmyPRoj7zLIbwA&csui=3

Eat Butter. THE BIG Argued, decades of low-fat
Scientists ’: AT dietary advice, demonizing
labeled fat the saturated fats in butter,
enemy. IRASNBMN meat, and cheese, were

Why they were BEESSESSSESEN |,ascd on flawed science and
wrong? harmed public health, leadin

to epidemics of obesity and
heart disease.
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Anyone know who this is?
What was he famous for?



Dairy Farmer Investment in Science & Education in the DGA
Process

2025-2030 DIETARY GUIDELINES FOR AMERICANS KEY DAIRY RESULTS:
e MAINTAINED DAIRY GROUP
= MAINTAINED 3 RECOMMENDED SERVINGS/DAY
el o DAIRY FOODS—MILK, CHEESE AND YOGURT—AT ALL FAT LEVELS

YEAR 5 ﬁ" INCLUDED
2025

END OF CYCLE

PRESENT EVIDENCE
IN
PUBLIC PROCESS

* Oraltestimony
e 28 Written Comments

\1.53 ACTIVATE THE SCIENCE

Scientific Committees and Conferences N
: : Note: As a checkoff organization,
Health Professional Presentations

Media Outreach National Dairy Council (NDC)
Social Media Education and Engagement cannot lobby or advocate for
Webinars, Events, Exhibits policy. NDC can provide science-
backed, information on the role of
ESTABLISH & ACTIVATE SCIENCE STRATEGY dairy foods in the diet.

YEAR 1 * Whole milk dairy, Dairy uniqueness, Food-based
2020 dietary guidance, Protein quality

START OF
CYCLE



Landmark PURE Study Finds Protective Effects
of Full-Fat Dairy Foods

JOURNAL ARTICLE

Diet, cardiovascular disease, and mortality in
80 countries 3

O

Andrew Mente &, Mahshid Dehghan, Sumathy Rangarajan, Martin O’'Donnell, Fruit Vegetables Dairy Legumes Fish
Weihong Hu, Gilles Dagenais, Andreas Wielgosz, Scott A. Lear, Li Wei, 2-3 2-3 14 3-4 2-3
SERVINGS SERVINGS SERVINGS SERVINGS SERVINGS SERVINGS

Rafael Diaz ... Show more DAILY DAILY WEEKLY WEEKLY WEEKLY WEEKLY

Author Notes

European Heart Journal, Volume 44, |ssue 28, 21 July 2023, Pages 2560-2579,

https://doi.org/10.1093/eurheartj/ehad269 mainly WhOIe mi’k dail’y
Published: 06 July2023  Article history v

THE PURE DIET* WAS LINKED TO

* Prospective Urban Rural 30% \I/ 1 9%

Epidemiology (PURE) cohort LOWER RISK OF LOWER RISK OF

DEATH STROKE

« n =244 597 from 80 countries

» 6 food groups linked to reduced 1 8% 14%

risk of CVD, heart attack, stroke & oo HEART ATTACK /

mor‘ta I It *Risk reductions based on 9.3-year follow-up comparing greatest adherence to the
PURE diet to lowest adherence to the PURE diet.




NDC ENGAGEMENT WITH HEALTH AUTHORITIES
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American Academy
of Pediatrics

DEDICATED TO THE HEALTH OF ALL CHILDREN™

UCDAVIS

m3%er Innovation Institute
for Food and Health

American
Diabetes
- Association.

) - Academy of Nutrition
rig L and Dietetics

T ft Gerald J. and Dorothy R.
u _ S Friedman School of
GREvERSTEA Nutrition Science and Policy

FOOD AND NUTRITION
INNOVATION INSTITUTE

NATIONAL Siences

ACADEMIES wegicre




The 2025 DGAs Promote 8 Core Messages:

Eat the Right
Amount for You

&

aw-?"

Eat Vegetables &
Fruit Throughout
the Day

Dairy Included

Prioritize Protein
Foods at Every
Meal

Incorporate
Healthy Fats

Focus on Whole
Grains

Limit Highly
Processed Foods,
Added Sugars
& Refined

Carbohydrates 4

Limit Alcoholic
Beverages

Confidential - Not for Public Consumption or Distribution
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Dairy is Valued Across Lifespan

The guidance repeatedly reinforces full-fat dairy options in age-specific sections:
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Children: Full-fat dairy

supports energy needs
and brain development.

Infants and
toddlers: Full-fat yogurt
and cheese are identified

as nutrient-dense
complementary foods.

Adolescents: Dairy
provides calcium
and vitamin D
critical for achieving
peak bone mass.

Pregnant and lactating
women: Dairy
contributes key nutrients
to support maternal and
infant health.

Older adults: Dairy helps
meet higher needs for
protein, calcium, vitamin D
and vitamin B12, even as
calorie needs decline.

Confidential - Not for Public Consumption or Distribution
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Childhood Health: School Milk Strategy

sl Build a Business Case

Demonstrate the operational, financial, and nutritional feasibility of offering whole and 2%
milk in school meal programs.

= Collaborate with Key Stakeholders

Engage school nutrition thought leaders, processors, and school districts to explore
opportunities and build support for introducing higher-fat milk options in schools.

s  Educate & Equip the Field

Develop accessible educational materials and best practices informed by evolving nutrition
standards and pilot insights for school nutrition professionals, processors and dairy councils.

s Potential Regulatory Shifts

Monitor federal and state developments to ensure DMI/NDC and industry partners are
positioned for future market opportunities.




What’s New
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Health & Wellness Growth Spaces

PHYSICAL SKIN MENTAL/ WEIGHT
ENERGY PERFORMANCE HEALTH EMOTIONAL H& SLEEP MANAGEMENT  BONE HEALTH

MARKET: MARKET: MARKET: MARKET: MARKET: MARKET: MARKET:
$30.3B, 5.26% $24.8B, 5.96% $32.7B, 5.33% $1.9B, 9.27% $1.8B, 6.56% $38.2B, .94% $23.6B, 10.49%

JOINT HEALTH/
ORAL HEALTH VISION MOBILITY

W\
MARKET: MARKET: MARKET:
$9.8B, 2.25% $2.4B, 2.62% $1.4B, 7.07% $11B, 3.79% $32.2B, 5.05% $1.7B, 8.01%

HYDRATION

MARKET: MET: MARKET:



DMI has Sized Opportunity Landscapes:

ldentified Trends Growth Spaces for Fluid Milk and Milk-Based Beverages

Wellnes --
Beverages Food Service

$350B $100B




Yow 2025 Domestic Partnership Highlights

Taco Bell Churro Chillers Domino’s New Partner Outreach
Ques C”SP SheII Test gtuffed Crust Pizza Launch
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W Globalbrands drive cheese use 1n 5 key markets
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U.S. Exports Gaining Market Share From Competitors
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U.s. DAIRY
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CELEBRATING 30 YEARS




U.S. Exports Continue Grow Amidst Global Challenges

WP
+2.2% +16% +133% +8% +42% +4%

U.S. Dairy Exports by Month
(30-Day Months, Milk Solids Equivalent)
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Your Dairy Checkoff Newsletter

OhzA0

e 15t and 3" Wednesdays of
the month

* Keeps You Up To Date On
Dairy Promotion,
Partnerships, Product
Innovations, Exports and
Research

* Sign Up For The Your Dairy
Checkoff Newsletter
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